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ESTIMATED SALES IN WECHAT THROUGH WEISHANG
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AGE DISTRIBUTION OF MINI PROGRAM USERS
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TOP 10 CITIES USING MINI PROGRAMS

2%
Chongqing

REASONS FOR SHOPPING ON MINI PROGRAMS

Sign-in incentives 27%

Group discounts 40% Targeted products 21%

Don’t want to download apps 43% Sharing incentives 22%

Bargains 17%Recommended by a friend 34%

MINI PROGRAM APP

CONVENTIONAL WECHAT VS. MINI PROGRAM
USAGE DURING A DAY
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110%
friends in contact lists
compared with 2015
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WeChatWelcome to the world of 

Source: Intelligence Research Group, 2018
Weishang: WeChat’s micro business feature

Source: Jisu App’s survey of 50,000 Mini Programs

Source: Kue Club, Tencent Research & Development (2018)

Source: Jisu App’s survey of 50,000 Mini Programs

Source: Quest Mobile, 2018, Quest Mobile “Truth” Data Set (March 2018) 

Source: Jisu App’s survey of 50,000 Mini Programs

80%
of Top 500 China
companies use 
WeChat Work

1.098bn



TOP MINI PROGRAM RANKINGS

TOP 10 WECHAT MINI PROGRAMS BY INDUSTRY

ECOMMERCE MINI PROGRAM DISTRIBUTION 
BY INDUSTRY
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COMPARISON OF 7-DAY RETENTION RATE

HAPPY POKER
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TOP 10 WECHAT GAMING MINI PROGRAMS
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Source: Quest Mobile, 2018, Quest Mobile “Truth” Data Set (March 2018) 
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Unit: Millions DAU
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19% OF WECHAT MINI PROGRAM USERS COME 
FROM TIER 1 MARKETS

Source: Jisu App Mini Program report, WalktheChat Analysis (2018)

WECHAT MP USER SHARE INDEX VERSUS TOTAL POPULATION
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