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WECHAT MINI PROGRAMS
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REASONS FOR SHOPPING ON MINI PROGRAMS
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TOP MINI PROGRAM RANKINGS 19% OF WECHAT MINI PROGRAM USERS COME
FROM TIER 1 MARKETS
TOP 10 WECHAT MINI PROGRAMS BY INDUSTRY @ WECHAT MP USER SHARE o INDEX VERSUS TOTAL POPULATION
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DISTRIBUTION OF ECOMMERCE
TOP 10 WECHAT MINI PROGRAMS + APPS
PLATFORM TRAFFIC
Unit: Millions DAU
MINI Unit: Millions MAU
INDUSTRY PROGRAM APP . .
TOTAL MINI PROGRAM ENTRIES APP MAU
1 ﬁ)r" Tongcheng Travel 6.58 0.89
2 @ JD eCommerce 5.33 42.25
3 «fK Happy Poker Gaming 511 | 19.43 229
4 @ Mobike Transport 4.00 5.70
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T-Ball Gamin 3.74 0.67
= ° TAOBAO PINDUODUO JD VIP
6 Pinduoduo eCommerce = 312 7873
l.\ Source: Quest Mobile, 2018, Quest Mobile “Truth” Data Set (March 2018)
7 29 Maoyan eCommerce 2.47 0.42 |
8 Ye' Dianping 020 2.04 8.31 ECOMMERCE MINI PROGRAM DISTRIBUTION
9 @ Meituan 020 177 3027 BY INDUSTRY
10 ¥ Meituan Takeaway | 020 1.68 4.24 6% 10%
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digital devices
Source: Quest Mobile, 2018, Quest Mobile "Truth" Data Set (June 2018) 6% 3%
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TOP 10 WECHAT GAMING MINI PROGRAMS e old goods 2 e 3 shoes
Unit: Millions DAU 4% 18%
Transportation Fresh fruits
& vegetables
MINI PROGRAM DAU
1 j Jump 10.87 Source: Jisu App's survey of 50,000 Mini Programs
2 @ Pirate is Coming 7.31
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3 5% Happy Poker 5.1
MINI PROGRAM APP
4 w Happy Ball 4.94 ® ®
5 m Fake Moments 4.38 47.8%  48.9% 18.2% 53.4% 12.5% 42.3%
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6 T-ball 3.74
7 Q Bouncing Ball 3.69
8 G WeChat Games 1.68
9 @ Arena of Valor 1.60
10 @ Milo-physics 1.40
HAPPY POKER JD TONGCHENG
Source: Quest Mobile, 2018, Quest Mobile "Truth" Data Set (June 2018) Source: Quest Mobile, 2018, Quest Mobile “Truth" Data Set (May 2018)
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